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O B J E C T I V E

A faculty position utilizing my
experience in education and industry,
creating deep connections with
students, while preparing them for
successful careers.

S U M M A R Y

Over 25 years of experience in
higher education, teaching a variety
of management and marketing
classes.

Highly sought-after mentor for
students at all stages of their
academic and professional careers.

Deep understanding of academic
topics and student learning styles.

C A R E E R  H I G H L I G H T S

Faculty Member
Developed curriculum for nearly a
dozen areas of study within the
business education world.

Served the academic community on
college-wide committees and task-
forces. 

Three-time nominee for teaching
innovation award.

Industry Analyst
Led and created landmark market
research projects. Co-founder and
chief analyst of start-up firm.

Marketer/Consultant
Led strategic marketing and
competitive analysis efforts at software
and professional services companies.

Advised leading companies in
software, biotechnology, and 
financial services.

E D U C A T I O N

Wellesley, Massachusetts
Masters of Business Administration

BABSON COLLEGE

Boston, Massachusetts
Bachelor of Science in Business
Administration

SUFFOLK UNIVERSITY

A C A D E M I C  E X P E R I E N C E

NORTHEASTERN UNIVERSITY (PART-TIME FACULTY)
D’Amore-McKim School of Business and College of Professional
Studies| 2005 - Present

Strategy in Action
New Product Development
New Venture Creation
Marketing Management
Introduction to International Business
Experiential Entrepreneurship
Digital Marketing
Consumer Behavior

Undergraduate, full time
MBA/Masters Programs
Undergraduate, continuing education
International pathway programs

Online
On ground
Hybrid

Class Titles Taught (graduate and undergraduate)

Student Audiences:

Formats:

BOSTON UNIVERSITY (PART-TIME FACULTY)
Metropolitan College, Masters in Administrative Sciences | 1996-2007

Business/Competitive Strategy
E-Commerce
Innovation
International Business

Class Titles Taught

P R O F E S S I O N A L  E X P E R I E N C E

Industry Analyst
Senior level analyst at several major analyst firms, including IDC,
Yankee Group, and Hurwitz Group. Co-founder of research firm
Experture.

Independent Consultant
Consult with large and small companies on strategy, marketing,
and market research topics.

Marketing Professional
Led marketing efforts at several large and small software and
professional services firms. Efforts focused on marketing strategy,
product positioning, and new product introduction.

Information Technology Professional
Early in career was a staff programmer and systems analyst for
several companies.


