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XINGHUA LI
History & Society Division
Babson College
231 Forest Street, Wellesley, Massachusetts 02457
Email: xli8@babson.edu 
[Updated in January 2026]

ACADEMIC POSITIONS__________________________________________________________
Associate Professor of Media Studies (Tenured), History and Society Division, Babson College, 2017-present. 
Visiting Scholar, Comparative Media Studies/Writing Department, Massachusetts Institute of Technology, 2018-2019.
Assistant Professor of Media Studies, History and Society Division, Babson College, 2010-2017. 
Research Assistant, Project on Rhetoric of Inquiry, University of Iowa, 2010. 
Graduate Instructor, Department of Communication Studies, University of Iowa, 2007-2009.
Graduate Instructor, Rhetoric Department, University of Iowa, 2004-2007.
Graduate Instructor, School of Communication Studies, Ohio University, 2003-2004.
EDUCATION__________________________________________________________________
University of Iowa, Iowa City, IA
Ph.D., Media Studies, Department of Communication Studies, 2010. 
(Dissertation: Communicating the “Incommunicable Green”: A Comparative Study of the Structures of Desire in Environmental Advertising in the United States and China 
Advisor: John Durham Peters)
M.A., Media Studies, Department of Communication Studies, 2005. 
Ohio University, Athens, OH
Rhetorical Studies, School of Communication Studies, transferred to U of Iowa, 2004. 
Fudan University, Shanghai, CHINA
B.A., Advertising, School of Journalism, 2003. 

RESEARCH AND TEACHING INTERESTS_____________________________________________
Critical Media Studies, Environmental Communication, Advertising and Consumer Culture, Psychoanalysis and Cultural Criticism, Critical/Cultural Theory, Ethics of Communication, Chinese Media Studies, Media and Globalization
PUBLICATIONS_________________________________________________________________
(In Press) Xinghua Li. “Moving Heavan and Earth: Visualizing Socialist Construction Campaigns in Mao-Era Propaganda Posters (1949-1978),” Advertising & Society Quarterly, Winter 2025, 24 (4). [Digital Archival Collection].
(In Press) Xinghua Li, Christina Nobel Knight, and Kevin D. Thomas. “Global and International Introduction: What Can Maoist Propaganda Posters Teach Us About Sustainability Today?” Advertising & Society Quarterly, Winter 2025, 24 (4). [Editor’s Introduction].
Kevin D. Thomas, Xinghua Li, and Christina Nobel Knight. “Global and International Introduction: Decentering the Global North,” Advertising & Society Quarterly, Summer 2025, 26 (2). [Editor’s Introduction].
Christina Nobel Knight, Xinghua Li, and Kevin D. Thomas. “Global and International Introduction: Sweden’s Secret to Better Ads? Trust, Empathy, and Mental Health,” Advertising & Society Quarterly, Spring 2025, 26 (1). [Editor’s Introduction].
Xinghua Li, Christina Nobel Knight, and Kevin D. Thomas. “Global and International Introduction: Chinese Beauty Influencers and Authenticity,” Advertising & Society Quarterly, Winter 2024, 25 (4). [Editor’s Introduction].
Xinghua Li. “The ‘Useless’ Sustainability: Chinese and American Discourses of Eco-Fashion and the Utilitarian Fantasy,” Recherches en Communication (Special Issue on Eco-Fashion), June 2023, 55, 121-156. [Journal Article, Peer Reviewed]
Melissa Aronczyk, Harsha Gangaharbatla, Xinghua Li, Edward Timke, and Lara Zwarun. “ASQ: Roundtable on Advertising and the Environment,” Advertising & Society Quarterly, Winter 2022, 23(4). [Journal Panel Discussion, Invited]
Melissa Aronczyk, Xinghua Li, Rosalie Luo, Lee McGuigan, and Edward Timke. “Author Meets Critics: A Strategic Nature: Public Relations and the Politics of American Environmentalism,” Advertising & Society Quarterly, Fall 2022, 23(3). [Journal Panel Discussion, Invited]
Xinghua Li. “‘Selling the ‘Wild’ in China: Ancient Values, Wilderness Histories, and the Quyeba Advertising Campaign,” Green Communication and China: On Crisis, Care, and Global Futures, ed. Jingfang Liu and Phaedra C. Pezzullo, Michigan State University Press, September 2020, 3-30. [Book Chapter, Invited]  ***Winner of the 2021 Stephen P. Depoe Book Chapter Award in Environmental Communication, National Communication Association (NCA)***
Xinghua Li. “Understanding Nao: A Chinese ‘Image Event’”, Communication and Critical/Cultural Studies, November 2019, 16(4), 370-381. [Journal Article, Invited]
Xinghua Li, Environmental Advertising in China and the USA: The Desire to Go Green, Oxford, UK: Routledge, May 2016. [Book, Peer Reviewed] 
Xinghua Li. “A Comparative Analysis of Hybrid Car Advertisements in the U.S. and China: Desire, Globalization, and the Environment”, Environmental Communication: A Journal of Nature and Culture, December 2013, 7(4): 512-528. [Journal Article, Peer Reviewed] 
Xinghua Li. “Whispering: The Murmur of Power in a Lo-Fi World,” Media, Culture and Society, January 2011, 33 (1): 19-34. [Journal Article, Peer Reviewed] 
Xinghua Li. “From ‘Nature’s Love’ to Natural Love: Brokeback Mountain, Universal Identification, and Gay Politics,” Reading Brokeback Mountain: Essays on the Story and the Film, ed. Jim Stacy, McFarland & Company, Inc. 2007, p.106-117. [Book Chapter, Peer Reviewed] 
Other Publications:
Xinghua Li, “Becoming Critical Participants of Media Culture,” Faculty Thought Leadership Blog, Center for Engaged Learning & Teaching (CELT), Babson College, Jan 22, 2015. [Blog Post]
Xinghua Li, “Eco-Jokes and Their Relations to the UnCO2nscious: Larry David’s ‘Curb Global Warming’ Campaign and Other Eco-Comedies”, Communication for the Commons: Proceedings for the 2013 Conference on Communication and the Environment, June 6, 2013. [Conference Proceeding]
Xinghua Li, “Looking Abroad” Columnist, The 21st Century (an English-language weekly located in Beijing, China with a national circulation of 300,000), China Daily News Group, 2006 - 2009. [Newspaper Column]

MEDIA PUBLICITY______________________________________________________________
“Office Hours | How Media Shape the Environment: With a Popular Course, Xinghua Li engages students to examine the effects on the natural world.” Interview with Erin O’Donnell, Babson Magazine, Winter 2023-2024. 
“American Green Consumerist Attitude Too Hypocritical?” Interview with WallStreetTV affiliated with Mingjing News (Chinese-language news network based in New York City), Aug 13, 2017. 
Interviewed in “Dueling labels seek to anoint products free of toxic chemicals,” FairWarning.org,Feb 25, 2016. http://www.fairwarning.org/2016/02/toxic-chemicals-labels/ 
Interviewed in “The beauty industry now has its own green ‘seal of approval’,” The Guardian,  Nov 30, 2015. http://www.theguardian.com/sustainable-business/2015/nov/30/cosmetics-beauty-green-eco-labeling-toxic-ewg 
Interviewed in “You may not want to buy beauty products without this new label,” New Beauty, Nov 30, 2015. https://www.newbeauty.com/blog/dailybeauty/9057-ewg-verification-beauty-products/
Interviewed in “Duang! Chinese take to social media, muss Jackie Chan’s image,” China Daily USA, Mar 12, 2015. http://usa.chinadaily.com.cn/opinion/2015-03/12/content_19796994.htm
Interviewed in “Live, from Beijing, it’s Saturday Night… Really?” China Daily USA, Mar 6, 2015. http://usa.chinadaily.com.cn/world/2015-03/05/content_19732313.htm 
 
WORK-IN-PROGRESS____________________________________________________________
Tampons and Crampons: Bodily and Mechanical Sagas in An All-Women Mountaineering Trip (book project in progress): This creative non-fiction book documents my ethnographic research with an All-Woman mountaineering class with the American Alpine Institute in Bellingham, WA during July 2022. I use a Chinese and feminist perspective to document the six-day experience and reflect on the many facets of American outdoor recreation culture, from consumerism, advertising, and desire, to womanhood, motherhood, and environmental ethics in the greater context of global ecotourism. (80% drafted. Manuscript completion anticipated by June 2026.)
China’s New Wilderness Excursions: Consuming the Great Outdoors (book project in process): This book studies China’s bourgeoning adventure tourism and outdoor recreational culture through the lens of media technology, infrastructure, and consumerism; it applies a series of historical, ethnographical, and discursive analysis methods to analyze the psychic, social, and environmental effects of Chinese people’s recreational encounter with nature and wilderness. (30% drafted. Ethnographic work put on pause due to the COVID-19 pandemic.) 

CONFERENCE PRESENTATIONS___________________________________________________
“Utilitarianism in AI-Driven Solutions for Sustainability Development,” Green AI Summit, Harvard University, October 26, 2024.
“Adventure Tourism as Eco-Nationalism: Consuming the Wild in the South China Sea”, Biannual Conference on Communication and the Environment (COCE), online, June 2021.
“The Drone: Sounding the Sonic Sublime,” International Communication Association (ICA) Annual Conference, online, May 2021.
“Imagining China’s Great Outdoors: Changing Relationships between Body and Environment,” Biannual Conference on Communication and the Environment (COCE) at University of British Columbia, Vancouver, Canada, June 2019.
“‘Moving Heaven and Earth’: Anti-Nature Icons and Images in Maoist Propaganda Posters,” Cultural Studies Association (CSA) Annual Convention at Tulane University, New Orleans, LA, May 2019.
“China’s Wilderness Excursions: Consuming the Great Outdoors,” Communication, Media, and Governance in the Age of Globalization Conference (International Conference co-hosted by the U.S.-based National Communication Association [NCA] and the Communication University of China [CUC]), Beijing, China, June 2018. 
“Populism against Nature: Propaganda Posters and the General Assault on the Environment in Maoist China, 1949-1978,” International Communication Association (ICA) Preconference on “Global Perspectives on Populism and the Media,” at Central European University, Budapest, Hungry, May 2018.
“Digital (Im-)Mortality: Black Mirror, Consciousness Downloading, and Modern Technology’s Assault on the Body”, Modernisms and Modernities East, West and South: Comparing Literary and Cultural Experiences (International Conference co-organized by Fudan University [China], Universität Hamburg [Germany], and Macquarie University [Australia]), Shanghai, China, July 2017.
“Wildness and the Chinese Mind: From Ye and Dao to the Consumption of Wildlife Products,” International Communication Association (ICA) Preconference cohosted by Environmental Communication Division and Ethnicity and Race in Communication Division, San Diego, CA, May 2017.
“Technology as Narcissism: How Media Environments Alienate Us from ‘Natural’ Environments”, International Communication Association (ICA) Annual Conference, Fukuoka, Japan, June 2016.
“‘Putting A Price on Carbon’: Media Advocacy Campaign to Educate Massachusetts Residents about A Carbon Tax”, Biannual Conference on Communication and the Environment (COCE), Boulder, CO, June 2015.
“‘Wild Flavors’ or Wild Animals? Symbolic Warfare Surrounding China’s Endangered Wildlife Trade”, International Communication Association (ICA) Annual Conference, Seattle, WA, May 2014.
“Role of Media in Community-Based Social Marketing: A Pedagogical Case Study of the “Building Sustainability @ Babson College”, Association for the Advancement of Sustainability in Higher Education (AASHE) Annual Conference, Nashville, TN, October 2013.
“Eco-Jokes and Their Relation to the UnCO2nscious: Larry David’s ‘Curb Global Warming’ Campaign and Other Environmental Comedies”, Biannual Conference on Communication and the Environment (COCE), Uppsala, Sweden. June 2013.
“The ‘Useless’ Sustainability: Ma Ke’s Eco-Fashion Project and China’s Cultural Memory in the Age of Mechanical Reproduction”, Crossroads: Association of Cultural Studies Annual Conference, Paris, France. July 2012.
“‘Detoxing the Oasis’: Green Housing Advertisements in China and the Consumption of the Private Space”, Pre-conference on Communication and the Ethics of Consumption, International Communication Association (ICA) Annual Conference, Phoenix, AZ. May 2012.
 “The ‘Organi-vore’s’ Dilemma: A Comparative Analysis of Organic Food Advertising in the U.S. and China”, Food Studies: An Interdisciplinary Conference, University of Nevada, Las Vegas, NV. December 2011. 
“‘Twinkle, Twinkle, Eco-Star’: Green Celebrity Culture in Contemporary China”, Visualizing Science and Environmentalism Symposium, European Communication Research and Education Association (ECREA), University of Brighton, Brighton, UK. November 2011. 
“The In(-frared)visible Hand: Kinect, Interactive Pornography, and the Quest for Touch at a Distance”, Media In Transition 7 (MIT7) Conference, Massachusetts Institute of Technology, Cambridge, MA. May 2011. 
“A History of (Anti-)Environmental Propaganda in the People’s Republic of China from 1949 to Present,”  Association for Chinese Communication Studies, National Communication Association  (NCA) Annual Convention, San Francisco, CA. November 2010. 
“‘Enjoy Your Waste!’: Psychoanalysis, Ecology, and the Real of Environmental Communication,” Association for Psychoanalysis in Communication, National Communication Association (NCA) Annual Convention, Chicago, IL. November 2009. 
“Whispering: The Murmur of Power in the Lo-fi World,” Philosophy of Communication Division, International Communication Association (ICA) Annual Convention, Chicago, IL. May 2009. 
“A Short History of Chinese Public baths: Liquid, Nudity & Communication,” Communication History Division, International Communication Association (ICA) Annual Convention, Montreal, Canada. May 2008. 
“Deadlines and the ‘Death Drive:’ A Psychoanalytic Approach to Time Limits in Modernity,” Critical and Cultural Studies Division, National Communication Association (NCA) Annual Convention, Chicago, IL. November 2007. 
“Fitting ‘Power’ in the Equation of Desire: Psychoanalysis vs. Materialist Rhetoric,” Association for Psychoanalysis in Communication, National Communication Association (NCA) Annual Convention, Chicago, IL. November 2007. 
“Digitization as Meta-Translation: Will Chinese Characters Disappear in the Age of Globalization?” International and Intercultural Communication Studies Division, National Communication Association (NCA) Convention in Chicago, IL. November 2007. 
“‘Authoring’ the Author: Cultural Industry as Fantasy Factory,” Association for Psychoanalysis in Communication, National Communication Association (NCA) Annual Convention, San Antonio, TX. November 2006. 

OTHER INVITED TALKS__________________________________________________________
Respondent for Plenary Address, “Integrating Sustainability and Environmental Concerns into Advertising Agenda,” Advertising & Society Quarterly (ASQ) Annual Colloquium, Smithsonian National Museum of American History, February 29-March 1, 2024.
Presenter, “How to Camp Like A Daoist: Wilderness Excursions in Ancient China and the Lessons We Learn From Them,” Babson Research Day, Babson College, January 26, 2024.
Presenter, “The ‘Useless’ Sustainability: Chinese and American Discourses of Eco-Fashion and the Utilitarian Fantasy”, Babson Faculty Research Fund (BFRF), March 8, 2023.
Guest Lecturer, “Climbing Mount Baker: An Ethnographic Study of American Mountaineering Culture,” Walking in Nature, course by Professor Alina Haliliuc, Denison University, November 30, 2022. 
Presenter, “Adventure Tourism as Eco-Nationalism: Consuming the Wild in the South China Sea,” Babson Research Day, Babson College, January 28, 2022.
Presenter, “Selling the ‘Wild’ in China: Ancient Values, Consumer Desires, and The North Face’s ‘Go Be Wild’ Campaign”, Babson Faculty Research Fund (BFRF) Research Discussion, Babson College, October 18, 2021.
Author Talk, “Why should we look at Green Communication and China?” Green Communication and China book promotion session by Michigan State University Press, National Communication Association (NCA) Annual Convention, online, November 2020.
Guest Lecturer, “Representing Wilderness Excursions in China: Past and Present,” Rewilding Seoul, course by Professor Jungyoon Kim and Yoon-Jin Park, Harvard Graduate School of Design (GSD), Harvard University, February 5, 2020. 
Guest Lecturer, “Media Censorship in Contemporary China,” After the Dictator, course by Professor Jenny Rademacher, Babson College, November 7, 2017.
Presenter, “Detoxing the Private: Green Home Advertising in China and the USA,” Babson Faculty Research Fund (BFRF) Research Chat, Babson College, November 9, 2016.
Graduate Seminar Lecturer, “Green Advertising and Greenwashing,” Fudan Intensive Summer Teaching (FIST) Program, School of Journalism, Fudan University, Shanghai, China, July 4, 2016.  
Webinar Lecturer, “Big Data as Big Brother? How Customer Tracking Affects Privacy, Democracy, and Cultural Integrity,” Babson College Executive Education - Insight Webinars (Blended Learning), February 18, 2016. 
Guest lecturer, “How to Communicate about the Environment,” AHS Foundation Taught by Professor Fritz Fleischmann, Babson College, November 12, 2014.
Panelist, “Bridging the Four ‘Divides’ in Environmental Communication,” A Panel Discussion on Environmental Tax Reform in Massachusetts, First Parish, Medfield, MA, October 20, 2014.
Presenter, “‘Wild Flavors’ or Wild Animals? The Discursive Warfare Surrounding China’s Endangered Wildlife Trade in the (Looming) Age of Green Consumerism”, Babson Faculty Research Fund (BFRF) Research Chat, Babson College, March 25, 2014.
Presenter, “A Comparative Analysis of Organic Food Advertising in the U.S. and China”, Babson Faculty Research Fund (BFRF) Research Chat, Babson College, March 2012.
Presenter, “A Case Study of the Hybrid Car Advertisements in the U.S. and China: Desire, Globalization, and the Environment,” 12th Annual James F. Jakobsen Graduate Conference 2010, University of Iowa, Iowa City, IA. March 2010.
Presenter, “A Comparative Analysis of Hybrid Car Advertisements from the U.S. and China,” Department Seminar, Department of Communication Studies, University of Iowa, Iowa City, IA. December 2009.
Participant, “Whispering: The Murmur of Power in the Lo-fi World,” Midwest Winter Workshop, Minneapolis, MN, January 2009. 
Invited Lecturer, “Is Brokeback Mountain an Ahistorical and Apolitical Movie?” Contemporary Cinema (048:010), Department of Cinema and Comparative Literature, University of Iowa, Iowa City, IA. November 2008. 
Presenter, “Brokeback Mountain, Universal Identification, and Gay Politics,” Department Seminar, Department of Communication Studies, University of Iowa, Iowa City, IA. May 2006. 
GRANTS AND AWARDS___________________________________________________________

Babson Faculty Research Fund (Research Reimbursement Award $2,000, for copyediting the first four chapters of Tampons & Crampons), Babson College, March 2024.
Stephen P. Depoe Book Chapter Award in Environmental Communication, National Communication Association, November 2021.
Babson Faculty Research Fund (Mini-Grant $2,500), Babson College, January 2019.
Babson Faculty Research Fund (Course Release & Travel Fund $3,300), Babson College, March 2016.
Babson Faculty Research Fund (Course Release), Babson College, March 2014.
Babson Faculty Research Fund (Summer Stipend $10,000 & Travel Fund $3,000), Babson College, March 2013.
Babson Faculty Research Fund (Summer Stipend $10,000 & Glavin Center Travel Award $5,500), Babson College, March 2011. 
Top Student Paper Award ($300), Philosophy of Communication Division, International Communication Association, Chicago, IL, May 2009.
Samuel L. Becker Award for Outstanding Graduate Student Scholarship in Media Studies ($1000), Department of Communication Studies, University of Iowa, January 2009.
J. Walter Thompson Research Grant ($300), John W. Hartman Center for Sales, Advertising & Marketing History, Duke University, Durham, NC, January 2009.
T. Anne Cleary International Dissertation Research Fellowship ($2000), University of Iowa, April 2008.
Graduate College Summer Fellowship ($3000), University of Iowa, April 2008.
International Programs Graduate Travel Award ($500), University of Iowa, April 2008.
Clay Harshbarger Travel Award ($500), Department of Communication Studies, University of Iowa, 2009, 2007, 2006. 
U.S. Foreign Policy Colloquium Travel Grant, National Committee on United States-China Relations, 2005. 
Graduate Tuition Scholarship, University of Iowa, 2004 – 2009.
Graduate Tuition Scholarship, Ohio University, 2003.
People Scholarship, School of Journalism, Fudan University, Shanghai, China, 2001-2003.
Excellence in Learning and Practice Award, School of Journalism, Fudan University, 2001.
First Prize in “Fudan-Dentsu” Advertising Creative Competition, Fudan University, 2001.

PROFESSIONAL SERVICE_________________________________________________________
Contributing Editor, Global/International Section, Advertising & Society Quarterly, 2024-2026.
Edited Asiel Sepúlveda’s article, “Packaging the Intangible: Brand, Image, and the Mythology of Cuban Tobacco,” which will be published in ASQ’s Spring 2026 issue.
Edited Xiao Shan You’s article, “Competitive Authenticity: Chinese Beauty Influencers Leverage the Hashtag #ReconcileWithPlainFace to Intensify Their Rivalries” which was published in ASQ’s Winter 2024 issue.
Editorial Board Member, Environmental Communication (peer-reviewed journal), 2023-2026.
Editorial Board Member, Advertising & Society Quarterly, 2023-2026.
Journal Reviewer, Environmental Communication, 2023-2025.
Journal Reviewer, International Journal of Communication, 2023.
Journal Reviewer, Information, Communication & Society, 2022.
Conference Reviewer, Environmental Communication Division, International Communication Association (ICA) Annual Conference, November 2022.
External Tenure Reviewer (Jason Jarvis, Loyola Marymount University), September 2021.
Journal Reviewer, Environmental Communication, 2020-2021.
Book Series Reviewer, Routledge / Taylor & Francis Group, March 2020.
Chair, Environmental Communication Division, International Communication Association (ICA), June 2018-May 2020. (Attended Board of Directors Meeting in Washington, D.C. on May 22-24, 2019.)
Conference Panel Chair, “China: From Haze to Global Climate Governance,” International Communication Association (ICA), May 2019.
Editorial Board Member, University of California Press, Environmental Communication, Power, and Culture book series, December 2018-now. 
Vice Chair and Program Organizer (Elected), Environmental Communication Division, International Communication Association (ICA), June 2016-May 2018.
Conference Panel Chair, “Gender, Body, and Land in Environmental Rhetoric,” International Communication Association (ICA) Annual Conference, Prague, Czech Republic, June 2018.
Conference Panel Chair, “Scientific Consensus and the GMO Debate,” International Communication Association (ICA) Annual Conference, Prague, Czech Republic, June 2018.
Conference Reviewer, Environmental Communication Division, International Communication Association (ICA) Annual Conference, November 2015-November 2018.
Conference Reviewer, Conference on Communication and Environment (COCE), December 2018.
Journal Reviewer, Global Media and China, November 2017.
Secretary (Appointed), Environmental Communication Division, International Communication Association (ICA), June 2015-June 2016.
Conference Panel Chair, “Protecting Water and Air: Examining Communication and Decision-Making Practices,” International Communication Association (ICA) Annual Conference, Fukuoka, Japan, June 2016.
Conference Panel Chair, “Ecology and Technology,” International Communication Association (ICA) Annual Conference, Fukuoka, Japan, June 2016.
Journal Reviewer, Environmental Communication, January 2013 – July 2015.
Journal Reviewer, Journal of Advertising [Special Issue on “Green” Advertising], April-May 2012.
Conference Panel Chair and Respondent, “Public Responses to Environmental Messages,” International Communication Association Annual Conference, Seattle, WA, May 2014.
Conference Reviewer, Environmental Communication Interest Group, International Communication Association (ICA) Annual Conference, May 2013-May 2014.
Pre-conference Co-organizer, “Communication and the Ethics of Consumption”, International Communication Association Annual Conference, Phoenix, AZ, May 2012.
Conference Reviewer, Conference on Communication and Environment (COCE), March 2011.
Moderator, 12th Annual James F. Jakobsen Graduate Conference 2010, University of Iowa, Iowa City, IA. March 2010.
Conference Reviewer, Human Communication & Technology Division, National Communication Association Annual Convention, March 2010.
Conference Reviewer, Mass Communication Division, National Communication Association Annual Convention, March 2010.
Conference Reviewer, Student Section, National Communication Association Annual Convention, March 2010 & March 2009.
Member, Graduate Student Advisory Committee, Department of Communication Studies, University of Iowa, Fall 2009- Spring 2010.
Interpreter, “Life of Discovery” US-China Writers Exchange Project, International Writing Program, University of Iowa, May 2010 & October 2009.
Graduate Student Representative, Rhetoric Faculty Search Committee, Department of Communication Studies, University of Iowa, October- December 2008.
International Student Representative, Campaign to Organize Graduate Students (UE Local 896), University of Iowa, Fall 2007- Spring 2008.
Mentor, Department of Communication Studies Peer Mentoring Program, University of Iowa, Fall 2007-Spring 2009.
Debater, A. Craig Baird Public Debate Forum, University of Iowa, December 2005, March 2006, April 2007, September 2008.
Participant, Friends of Nature - Green Culture Institute of the International Academy of Chinese Culture (Chinese Environmental NGO), Shanghai, China, June-July 2008.
Volunteer, National Communication Association Annual Convention, San Antonio, TX, November 2007.
Participant, U.S. Foreign Policy Colloquium, National Committee on United States-China Relations, June 2005.

BABSON COLLEGE SERVICE ______________________________________________________
College-level:
Member, Babson Faculty Research Fund (BFRF) Committee, Fall 2019-Spring 2025. Co-Organizer, Babson Research Day, Fall 2021-Spring 2025.
Interviewer, Sponsored Research Specialist, Babson Faculty Research Fund (BFRF) Committee, Spring 2024.
Member, Faculty Workload and Compensation Committee (FWCC), Fall 2017-Spring 2018.
Faculty Senator, Fall 2012-Spring 2015 & Fall 2016-Spring 2018. 
Member, Academic Standards Committee, Fall 2011-Spring 2018.
Member, Future of SEERS Subcommittee (led by Elizabeth Swanson), Fall 2017. 
Member, EdX Faculty Advisory Committee, Fall 2016-Spring 2017.
Member, Bookstore Vendor Request for Proposal (RFP) Committee, Fall 2016-Spring 2017.
Member, Teaching Innovation Fund (TIF) Committee, Fall 2014-Spring 2016. 
Faculty Advisor, First Year Seminar (FYS), Fall 2012 & Fall 2013.
Member, New Student Reading Committee, Spring 2013. 
Member, Faculty Retreat Day Planning Committee, Center for Engaged Learning & Teaching, Spring 2013. 
Division-level:
Chair, Search Committee for Assistant Teaching Professor of Environmental Studies, History & Society Division, Spring 2025.
Observer and Evaluator, Professor Meg Hassey’s Environmental Justice (ENV 4605) Course, History & Society Division, Spring 2024.
Member, Search Committee for Assistant Teaching Professor of Applied Social Science, History & Society Division, Spring 2023.
Actor, The Intelligent Design of Jenny Chow (A play by Babson-Olin-Wellesley collaboration initiative; directed by Professor Jon Adler from Olin and produced by Professor Beth Wynstra from Babson), The Empty Space Theater, Fall 2019.
Chair, Search Committee for Assistant Professor of Global Studies, History & Society Division, Fall 2016-Spring 2017.
Chair, Littauer Committee, Arts & Humanities and History & Society Divisions, Fall 2011-Spring 2017 (Member from Fall 2011 to Spring 2013; Chair since Fall 2013).
Social Media/Twitter Point Person, Arts & Humanities and History & Society Divisions, Fall 2013-Spring 2018.
Guest Photographer, The Empty Space Theater (TEST), Fall 2013-Spring 2017.
Interim Coordinator, Global Film Series, Spring 2016. 
Administrator, Offshore Course (HIS 3608 Social Responsibility in Malaysia) with Professor James Hoopes, Spring 2012.
Actor, Working: The Musical (Directed by Professor Beth Wynstra and Professor Sandra Graham), The Empty Space Theater, Fall 2012.
Co-coordinator, Babson Global Book Club (Themes: China & France), Spring & Fall 2011.

COURSES TAUGHT ______________________________________________________________
Introduction to Sustainability (CSP2013), Babson College, Fall 2024 & 2025. 				An intermediate-level liberal arts elective in the History & Society Division. This course provides a comprehensive introduction to the concepts, principles, and practices of sustainability, focusing on the interconnections of environmental, social, and economic systems as well as the convoluted relationships among past, present and future. We will cover topics such as climate change, population control, renewable energy, sustainable agriculture, and environmental policy, and many more. Students will engage with current debates on sustainability and learn about strategies for creating sustainable communities and businesses in their future careers. Number of sections taught: 2. Average class size: 20.
Media Studies (HSS2020 & CVA2020 & CSP2020), Babson College, Fall 2010, 2011, 2012, 2014, 2015, 2016, 2017, 2019, 2020, 2021, 2022, 2023, 2024 & 2025.
An intermediate-level liberal arts elective in the History & Society Division. This course explores the structure and functions of mass and digital media in contemporary society, and looks at social, cultural, economic and political issues relevant to books, newspapers, magazines, television, recorded music, video games, the Internet, and other new media. Current topics of fake news, digital surveillance, data security, social media, reality TV, robots, VR/AR, and consciousness downloading are also emphasized. Number of sections taught: 28. Average class size: 30. 
Mediating the Wild (MDS4620), Babson College, Spring 2018, Fall 2020 & Spring 2021 & Spring 2022, Spring 2023, Spring 2024 & Spring 2025. 
An advanced-levle liberal arts elective in the History & Society Division. This course focuses on the ideologies, discourses, and technologies that mediate between contemporary consumers and the disappearing wilderness as well as its wild inhabitants. We explore a variety of cultural phenomena including the usage of smart phones, selfie sticks, and Go Pros in ecotourism, backpacking cultures, and outdoor adventure sports industries, the appropriation of drones and GPS-tracking devices by environmentalists, wildlife poachers, and virtual/augmented reality game designers, the trending of the “wild food” diet and the NGO campaigns protesting it, as well as the adoption of sound recordings of wild landscapes as new age music therapies. We incorporate a multicultural and “multinatural” view to look at technology’s role in representing, mediating, and recreating nature. We also try to address difficult ethical questions such as: How to maintain a proper distance with the Wild? Should we tame it, save it and thereby annihilating it? Or should we leave it on its own terms, and thereby letting it live or die? Number of sections taught: 12. Average class size: 20.
Media, Culture, and the Environment (MDS 3615), Babson College, Spring 2012, 2013 & 2014.
An advanced-level liberal arts course in the History & Society Division. This course examines modern environmental culture(s) from a media studies perspective. It engages in the analyses of the media constructions of "nature" and "the environment", the political role media play in the making of environmental policies and decisions, the marketing of "eco-friendly" products and services in media, and the grassroots use of media in seeking environmental advocacy and climate justice. It also provides students with hand-on opportunities to design environmental media activist campaigns. Number of sections taught: 6. Average class size: 30.
AHS Foundation: Nature and Environment (AHS1000 & FCI1000), Babson College, Fall 2013, Spring 2015, 2016, 2017, 2018, 2021, Spring & Fall 2022, Spring 2023 & Spring 2024.
An introductive-level liberal arts core course in the Arts and Humanities / History and Society Divisions. This course engages a combination of perspectives, including aesthetic, ethical, historical and societal, to explore the topic of “Nature and Environment”. This theme-based course aims to establish a foundation of skills—rhetoric, global and multicultural perspectives, ethics and social responsibility, critical and integrative thinking—which anticipate the more disciplinary and interdisciplinary analytical skills that are introduced at the Intermediate Level of the Liberal Arts Curriculum at Babson. Number of sections taught: 16. Average class size: 30.
Advertising, Media, and Society (MDS 3610), Babson College, Spring 2011. 			  
An advanced-level liberal arts elective in the History & Society Division. This course examines advertising’s relationship with society from a critical cultural studies perspective. It covers various topics concerning sexuality, humor, politics, the environment, ethics, globalization, and consumer resistance. The goal is to develop students’ skills as media and cultural critics and help them see advertising not as a sales tool but as a possibility for resistance and social change. Number of sections taught: 2. Average class size: 30.
Media, Advertising, and Society (36:064), University of Iowa, Fall 2008 & Spring 2009. 	    An intermediate-level undergraduate research and criticism course. My course familiarized students with critical, sociological, and historical approaches to advertising and contextualized advertising with issues such as sexuality, politics, postmodernity, globalization, environmentalism, etc. Number of sections taught: 4. Average class size: 25. 
Media and Society (36:074), University of Iowa, Spring 2008 & Fall 2009. 		         Teaching assistant for Professor Rita Zajacz in a large lecture course on the theories of mass communication. In addition to leading discussion sections and grading assignments, I designed two general course plans on “tabloid journalism” and “politics of TV shows.” I also delivered a large lecture on the cultural differences between Chinese and American green advertising. Number of sections taught: 6. Average class size: 25.
Core Concepts in Communication Studies (36:001), University of Iowa, Fall 2007.	           Teaching assistant for Professor John Durham Peters in an introductory lecture course that surveys media, rhetorical, interpersonal and intercultural aspects of communication. In addition to leading discussion sections and grading assignments, I designed two general course plans on “the gendered body” and “fashion as communication.” I also delivered a large lecture on the history of the bra and its implications for the evolving femininity. Number of sections taught: 4. Average class size: 25.
Business and Professional Communication (36:016), University of Iowa, Summer 2006.        Instructor for an elementary practice course on workplace communication skills. My course familiarized students with professional communication skills such as writing business reports, memos, and claim letters, making presentations, designing public relations campaigns, creating business plans, etc.. Number of sections taught: 2. Average class size: 20.
Speaking and Reading (10:006), University of Iowa, Fall 2005- Spring 2007. 		        Instructor for an introductory speaking and reading course. My course introduced students to basic rhetorical concepts, public speaking skills and critical analytic skills for media texts. Number of sections taught: 4. Average class size: 25.
Rhetoric I & Rhetoric II (10:001, 002), University of Iowa, Fall 2004 - Spring 2005.    	    Instructor for a sequence of two speaking and writing courses required for University of Iowa undergraduates. My course followed students through the three steps of a critical pedagogy--analyzing rhetorical texts, mapping controversies, advocating positions responsibly--through a variety of speaking and writing assignments. Number of sections taught: 5. Average class size: 25.
Public Speaking (COMS103), Ohio University, Fall 2003-Spring 2004.			    Instructor of record for an introductory course on public speaking skills. My course introduced students to the basic skills of speech-making from selecting topics to speech delivery. Number of sections taught: 6. Average class size: 25.

INDIVIDUAL THESIS SUPERVISED________________________________________________
Independent Study: Rylie Hayes, Class of 2024, “ExxonMobil’s Corporate Social Responsibility (CSR) Reporting,” Babson College, Spring 2024.
Honors Thesis: Xiao Shan (Esme) You, Class of 2024, “Embracing Authenticity: How Chinese Influencers Leverage the Hashtag #reconcile with pain face (#yu suyan hejie) In Reshaping the Chinese Beauty Narrative,” Babson College, Fall 2022 & Fall 2023-Spring 2024.   
Honors Thesis: Yash Raj Agrawal, Class of 2018, “WhatsApp with Truth? Social Media and Fake News Dispersion in India,” Babson College, Fall 2017-Spring 2018. 
Honors Thesis: Yuanyuan (Bridget) Wang, Class of 2017, “Pokémon Go: Does Augmented Reality Bring People Closer or Set People Farther Apart?” Babson College, Spring 2016-Spring 2017. 
Honors Thesis: Rahul Daryanani, Class of 2014, “Financial News and the Stock Market: Media’s Role in Short-Term Market Fluctuation,” Babson College, Fall 2013-Spring 2014. 
Independent Study: Ziyi (Prince) Wang, Class of 2017, “Voyeurism in eSports: Surpassing the Traditional Sports Fan,” Babson College, Spring 2017.
Independent Study: Soniya Agrawal, Class of 2012, “The Role of Media in PETA’s Animal Advocacy Campaigns,” Babson College, Spring 2012.
Independent Study: Anjali Merchant, Class of 2012, “Bollywood: A Promise for Gender Equality,” Babson College, Spring 2012.
Independent Study: Mikal Smith, Class of 2012, “‘No Sissy Stuff:’ Finding the Gay Masculinity,” Babson College, Spring 2012.

TEACHING/RESEARCH SEMINARS AND WORKSHOPS ATTENDED__________________________
“Writing from the Mountains,” 2-Day Writing Workshop in New Hampshire’s AMC Cardigan Lodge, organized by Chris Woodside, editor of AMC’s Appalachia journal, October 24-26, 2025.
“Political Advertising,” Advertising & Society Quarterly (ASQ) Annual Colloquium, Smithsonian National Museum of American History, April 25-26, 2025.
Artificial Intelligence Teaching Training Program (AITTP), Babson College, Oct 18, 2024.
Intensive Introduction to Outdoor Rock Climbing, American Alpine Institute, Bellingham, Washington, August 10-13, 2024.
Alpine Mountaineering and Technical Leadership (AMTL: Alpinism 1 & 2), American Alpine Institute, Bellingham, Washington, August 4-9, 2024.
“Advertising and Sustainability,” Advertising & Society Quarterly (ASQ) Annual Colloquium, Smithsonian National Museum of American History, February 29-March 1, 2024.
Foundations of Critical Inquiry (FCI 1000) Teaching Retreat, Arts & Humanities | History & Society Divisions, Babson College, April 25, 2024.
“Unity in Diversity: A Teaching Retreat for Inclusive Excellence”, Dean of College DEI Teaching Workshop, Babson College, March 29, 2024.
“Writing from the Mountains,” 2-Day Writing Workshop in New Hampshire’s AMC Cardigan Lodge, organized by Chris Woodside, editor of AMC’s Appalachia journal, October 27-29, 2023.
“Map & Compass Instructional Weekend,” 2-Day Wilderness Orienteering Workshop at New Hampshire’s Harvard Outing Club, Appalachia Mountain Club, October 20-22, 2023.
Intermediate Mountaineering (Alpinism 2), American Alpine Institute, Bellingham, Washington, August 14-19, 2023.
“Writing from the Mountains,” 2-Day Writing Workshop in New Hampshire’s AMC Cardigan Lodge, organized by editor of Chris Woodside, editor of AMC’s Appalachia Journal, October 28-30, 2022.
Introduction to Mountaineering (Alpinism 1), American Alpine Institute, Bellingham, Washington, July 17-21, 2022.
Inclusive Teaching Training Program (ITTP), Babson College, Sep-Oct 2021.
Online Teaching Training Program (OTTP), Babson College, June-July 2020.
“Integrating SEERS: Teaching Ethics, Social Responsibility and Sustainability,” Faculty Learn & Share, Center for Engaged Learning and Teaching (CELT), Babson College, August 24, 2016. 
38th Price-Babson Symposium for Entrepreneurship Educators (SEE 38), Babson Executive Education (BEE), May 30-June 3, 2016. 
Faculty Teaching Talk, “Distractingly Sexy in the Sciences and Beyond,” Center for Women’s Entrepreneurial Leadership (CWEL), Babson College, March 24, 2016.
“Reacting to the Past Game Day: Greenwich Village, 1913: Suffrage, Labor, and the New Woman”, History & Society/Arts & Humanities Divisions, Babson College, September 5, 2014. 
“Teaching Self-Aware Minds: Using Brain Science to Boost Social and Emotional Skills,” Learning & the Brain Conference, San Francisco, CA, February 13-15, 2014. 
MIT Can Talk Workshops, Massachusetts Institute of Technology (MIT), January 24-30, 2014.
“Faculty Development for Sustainability Across the Curriculum”, 1-day teaching workshop at the Association for the Advancement of Sustainability in Higher Education (AASHE) annual conference, Nashville, TN, October 6, 2013.
2013 Babson-Olin-Wellesley (BOW) Three College Collaboration Faculty Teaching Workshop, January 18, 2013.
Faculty Teaching Talk, “Gender in the Classroom,” Center for Women’s Entrepreneurial Leadership (CWEL), Babson College November 1, 2012.
2012 Babson-Olin-Wellesley (BOW) Three College Collaboration Faculty Teaching Workshop, January 20, 2012.
Babson Community Learning Day, “Going Global: Increasing Intercultural Awareness” & “Holiday Celebrations across the Globe,” December 16, 2011.
Faculty Teaching Talk, “So what’s the big deal? Can sensitive incidents on campus become teachable moments in the classroom,” Babson Faculty Pedagogical Fund, November 1, 2011.
2011 Babson-Olin-Wellesley (BOW) Three College Collaboration Faculty Teaching Workshop, January 14, 2011.
Babson Teaching Fellows Program (Finish with Certificate), Babson College, August 25-27 & December 10, 2010.
“Teaching Inter-Culturally: How to Teach Students from Diverse Cultural Backgrounds,” Center for Teaching, University of Iowa, Spring 2010.
“Drawn into Learning: Using Cartoons and Comic Strips in the Classroom,” Center for Teaching, University of Iowa, Fall 2009.
“Cracking Up for Critical Thinking: New Approaches for Classroom Humor,” Center for Teaching, University of Iowa, Spring 2006.
“Issues in Teaching” (36:201), Department of Communication Studies, University of Iowa, Spring 2005.
“Teaching Rhetoric” (10:350), Professional Development Program, Rhetoric Department, University of Iowa, Fall 2004 - Spring 2005.
“Introduction to Teaching and Research” (36:200), Department of Communication Studies, University of Iowa, Fall 2004.

PROFESSIONAL EXPERIENCES___________________________________________________
Producer Assistant (intern), SVP Production (Netherlands), Shanghai Branch, March - April 2003.
Copywriter (intern), Grey Worldwide, Inc., Shanghai Office, March - June 2002.
Interpreter to Australian Guest Director (intern), Key Point Production (Taiwan), Shanghai Studio, July - August 2001. 

LANGUAGE SKILLS______________________________________________________________
Mandarin Chinese – Native
Shanghainese – Native
English – Like native 
French – Moderate in reading and writing

PROFESSIONAL MEMBERSHIPS____________________________________________________
National Communication Association (NCA)
International Communication Association (ICA)
[bookmark: _Abstracts_of_Scholarly]International Environmental Communication Association (IECA)
